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Modern Markehng SR
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Answers should be ertten completely elther in Engllsh or in Kennada
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Ansvrer any Five questlons from the followmg Each questlon carries 2 marks (5><2—10)
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1. a) »Deﬁne_Marketing.‘ | | %</@ At
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b) What is Tele- Marketing?
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- c) What is Market Segmentation? |
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d) ~ What is Consumer Behaviour?
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e)_ erte any two elements of Marketmg mix. - B
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) 'What'i’sE-_Marketingz?
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g State any four components of Servwe Marketmg mix.
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,Answer any Three questlons from the fo fél/@/%%%ach answer carries five marks ,
(3x5=15)
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2. State any six Ob_]eCtIVCS of Marketmg ‘
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3. Brleﬂy explaln the personal factors of consumer behav1our A
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4 Explam the stages in product development
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5. State the challenges faced by digital Marketing in Ihdia; »
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Answer any Three questlons from the followmg Each answer carries fifteen marks
(3><15—45)
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6. Expiam the approaches to the study of Marketmg
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T . What are the Macro Environme‘ntal forces? Exp‘lain‘
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8. Bneﬂy explam the various channels oﬁdlsgbu’uon
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9. Explam the dlfferent types of services.
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